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“Take Action on Radon” Partners 



Overview of campaign 

 Overall goal: to have a significant number of Canadians understand the risks of 

radon gas exposure, testing their homes and businesses for radon and mitigating 

buildings that have radon levels over the guideline value of 200 Bq/m3. 

 Establish Radon Action Month across Canada as November. 

 Engage stakeholders to develop campaign and deliver/evaluate individual 

campaigns in local areas. 

 Develop resources to support all national and local campaigns – website, PSA 

video, posters, social media items. 

 

 



Stakeholder engagement 

 Variety of stakeholders recruited to be part of the Outreach Committee of the 

campaign. Stakeholders divided into three categories: 

 Non-governmental organizations. 

 Retailers, industry and businesses. 

 Health professionals, including government health and public health representatives.  

 

 Stakeholders included: municipal and provincial public health authorities, health 

professionals, First Nations and Inuit Health groups, builders, real estate agents, 

home inspectors, environmental remediators, retailers selling radon test kits and 

home building supplies, and non-government organizations. 







Radon Action Month Launched 

 November 2013 was established as the first Radon Action Month across 

Canada. 

 Officially launched in Ottawa on November 12 at media event with all 

partners, Health Canada, and Parliamentary Secretary for Health. 



Radon Action Month Activity 

 Dr. Roberta Bondar radon PSAs and media interviews across Canada. 

 Bilingual campaign website launched with different campaigns directing Canadians to 

the site. 

 Provincial stakeholders released press releases and conducted radio, television and 

newspaper interviews on radon campaign. 

 Attended public events such as health fairs and conferences to distribute materials and 

communicate key messages. 

 Numerous organizations posted messages on Facebook and Twitter pages. 





Year 1 Results 

 33 stakeholder organizations agreed to participate in the Stakeholder Outreach 

Committee and/or undertake a Radon action/awareness campaign. 

 Over 3,300 visitors to the website during campaign period (November-March) 

 11 organizations across Canada conducted local media activities, and 9 organizations 

conducted local outreach activities. 

 10 organizations posted regular social media messages with a combined total of 7,679 

Facebook ‘likes’, 4,625 Twitter followers, and 950 newsletter subscribers. 

 823 radon test kits sold across Canada during campaign period. 



The long-term plan 

 Begin planning for Year 2 of campaign. 

 Communicate campaign with current and potential stakeholders to prepare 

them for local outreach and campaigns during Radon Action Month in 

November. 

 Work with retailers (Home Hardware and Home Depot) to educate all 

locations and staff about the availability of test kits for consumers. 

 Enhance website (i.e. add features for stakeholders to share/communicate 

campaign messages and materials). 

 Build on Year 1 success! 



Become Part of Our Campaign! 

 Register at www.TakeActionOnRadon.ca and visit the “Radon Partners” 

section of the website to sign up. 

 Have you created materials or been involved in Radon activities? We’d love to 

hear from you! 

 Connie Choy - cchoy@on.lung.ca 416-864-9911 x261 

 Heather Farquharson – hfarquharson@summerhill.com 416-922-2448 x293   
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